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Singapore saw its first sold-out 
concert by Mandopop star JJ Lin 
at the Marina Bay Sands. Two 
thousand attended the concert 
each day that was held on 26 and 
27 November. The government 
had announced a new protocol 
to increase capacity for event 
participants. The new protocol 
gave those fully vaccinated and 
took a 24-hour Covid-19 test 
before or at the venue more 

leeway. As such, there was no social distancing at the 
concert though all had to wear masks. Several events have 
since been subjected to a similar protocol. This is excellent 
news for the event companies as the government tries to 
balance safety and business needs. Our feature on Business 
Transcendence fits in perfectly with the relaxed protocol as 
industry brands share their insights on how they have, over 
the past 20 months, mitigated disruptions caused by the 
pandemic, adapted to the ‘new normal, and efficiently kept 
pace with the market’s ever-evolving demands to be ready for 
the opening-up of more events. 
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JAPAN

Alcons LR7 Provides a Sonic Landscape for Paddy Field

Based in Shinjuku, Japan, Paddy Field is a rental 
company which supplies audio, video and recording 
solutions to a wide range of small-to-medium sized 
performing arts productions. When company founder 
Ryodai Tanaka was looking for a compact front of house 
system that would deliver exceptional quality sound, he 
discovered the many benefits of Alcons Audio’s industry-
leading pro-ribbon technology. 

Ryodai founded Paddy Field in 2019, after ten years 
as a freelance sound engineer. He was introduced 
to Alcons Audio pro-ribbon systems in July 2020, 
at a demonstration event held by Alcons’ Japanese 
distributor E’Spec Inc. Ryodai was immediately 
impressed. “The sound quality was excellent and, even 
at high volume, the high frequencies made the listening 
experience much more comfortable. At the same time, 
the bass sounded very tight,” he says.

Ryodai was looking to invest in a compact line array FoH 
system for Paddy Field demonstrations and rentals. He 
tried systems from different manufacturers, but couldn’t 
find anything he was happy with. E’Spec then arranged 
the loan of an Alcons LR7 micro line array system, which 
Ryodai deployed in a 400-capacity hall. “Before I heard 
Alcons, I didn’t know about pro-ribbon drivers. When 
I investigated the mechanism I was worried if it could 

withstand loud volume levels but, when I tried the LR7, 
any anxiety was completely dispelled,” he says. 

“More than that, the bass power and treble extension 
were very good and I was amazed at the undistorted 
uniformity of the high register. I was also impressed how 
well it handled EQ, responding immediately to small 
adjustments. With the LR7, I experienced sound I was 
completely satisfied with.”

Ryodai invested in a system comprising eight 6,5” 
LR7/90, four 6,5” LR7/120 wide dispersion units, four 
single 12” LR7B bass extensions and a 4x2500w 
Sentinel10 amplified loudspeaker controller. 

“You can’t imagine the amount of volume that such 
a physically small system produces. The output is 
definitely larger than the size!” he says. “The sound 
quality is excellent, the high frequencies lacking treble 
range without distortion is particularly impressive. For 
me, it is a perfect system for rental companies like mine, 
who have clients with limited installation space, for 
example in theaters and smaller live venues.”

Paddy Field

Alcons Audio

http://www.e-techasia.com
https://paddyfield.themedia.jp/
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SOUTH KOREA

Brompton Technology Central to Technologically Advanced South-
Korean XR Stage by NP studio

Delivering immersive experiences that blurs the lines 
between the physical and virtual, the new XR stage 
from South Korea’s NP studio offers a technologically 
advanced content production environment that meets 
the expectations of even the most demanding of NP’s 
clients. Working in close collaboration with ARK Ventures 
Inc South Korea, the studio’s impressive equipment 
inventory features industry-leading Brompton Tessera 
processors, ROE Visual LED screen, disguise media 
servers, as well as Sony camera systems and Seeder 
robotic cranes among other cutting-edge technologies, 
all running in sync and opening up an almost limitless 
world of creative content possibilities.

“NP is one of Korea’s most renowned specialists in 
interactive immersive content, so we are thrilled to work 
with their team on the new innovative XR stage,” says 
David Oh, Managing Director/CTO at ARK Ventures. 
“Through this partnership, we managed to create a 
brand new XR content ecosystem that has already been 
in full use for productions like the online fan meeting on 
TikTok of South Korean variety TV Show, ‘Running Man’, 
which was extremely successful!”

The studio’s main 24m by 6m LED wall comprises 576 
panels of ROE Black Pearl BP2, with an additional 312 
panels of ROE Black Marble BM4 creating an 18.89m 
by 7.92m LED floor. The complete XR stage is driven by 
five Tessera SX40 4K LED processors and 11 Tessera 
XD 10G data distribution units, offering stunning visuals 
and perfect in-camera results thanks to the latest 
Tessera software features like ShutterSync, HFR+, Frame 
Remapping, and 3D LUT import, which are specifically 
targeted at virtual production and XR applications.

“With this impressive inventory of technology, NP 
studio has created an XR stage that truly blurs the lines 
between physical and virtual worlds,” concludes Oh. 
“Brompton performs a vital role within the overall setup. 
We keep using Tessera processors because they offer 
a plethora of features that work incredibly well for our 
clients and which they find essential for their day-to-
day virtual production and XR workflows. Brompton just 
works. Seamlessly. Efficiently. Every single time!”

Brompton

http://www.e-techasia.com
https://www.bromptontech.com/
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SOUTH KOREA

L-Acoustics L-ISA Technology Immerses Art Fans at Beyond The Road 
Seoul 2021

The exhibition encompasses 33 different rooms with four 5XT, 12 X8, 18 eight-inch monitors, 47 X4i, eight Syva Sub and seven SB18 subwoofers installed.

The Hyundai Seoul department store’s ALT.1 Gallery 
held the first exhibition of Beyond The Road in Asia 
through November.  A surrealist, immersive art show, the 
exhibition was first unveiled in London’s Saatchi Gallery 
and the Seoul outing encompasses 33 different rooms 
in the department store, culminating with an immersive 
screening room. The project is a collaboration between 
creative producer Colin Nightingale, creative director 
Stephen Dobbie and electronic music artist James 
Lavelle of the famed British band Unkle. Beyond the 
Road also includes works by artists from diverse fields 
such as Oscar-winning film directors Danny Boyle and 
Alfonso Cuarón, perfume designer Azzi Glasser, and 
multimedia artist Tupac Martir. 

In preparation for the Asia debut of Beyond The 
Road, sound designer Salvador Garza Fishburn and 
local promoter MS. JACKSON reached out to local 
L-Acoustics Certified Provider SeoulSound to help 
them create the immersive experience in the ALT.1 
Gallery. Fishburn specified an audio installation that 
would create and maintain an exciting immersive audio 
experience throughout the 33 individual spaces of the 
show. Previous experience with L-Acoustics sound 
systems had proved their ability to create a uniform aural 

experience across a range of products of varying sizes 
and formats. 

Fishburn was also able to optimize his production time, 
making use of L-ISA Studio software suite to prepare 
creative and technical details for his sound design 
from his laptop while passing the mandatory two-week 
quarantine period in a hotel room upon arrival in Seoul. 
The sound was assisted by Carlos Mosquera, L-ISA 
Labs engineer at L-Acoustics, who helped him learning 
to use L-ISA Studio software to create immersive mixes 
anywhere, from his laptop. 

SeoulSound deployed over 90 L-Acoustics boxes 
throughout the space, including 5XT, X8, X4i and 
monitors along with Syva Sub and SB18 subwoofers for 
extended low-end bandwidth. The miniature yet powerful 
X4i 4-inch coaxial speaker was the star of the show, 
played a crucial role in providing clear, pristine sound for 
exhibits in ten of the smallest rooms. 

X4i was also installed in the entry walkway of the gallery, 
as well as in the hallways that connected the rooms. The 
art exhibits in the hallways benefitted from the discreet 

http://www.e-techasia.com
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profile of X4i, bridging a visitor’s immersive sound 
experience as they explored the different spaces. One 
such hallway that featured an art installation of a graffiti-
laden London public bus stop and phone booth was 
installed with three X4i, one eight-inch monitor and a 
Syva Sub tucked under the bus stop seats. 

The team at SeoulSound used the Array Morphing tool 
in LA Network Manager to balance low frequencies 
throughout the spaces. “As visitors explore all the rooms 
with their array of exciting sights and sounds, we know 
that they are getting a uniform audio experience that will 
keep them immersed in the art from beginning to end,” 
explains Soon Il Yun, Managing Director of SeoulSound.

Several L-Acoustics monitors were installed in larger, 
mid-sized rooms that required longer throw. One space 
exhibited a vast dining table and a grand piano placed 
in one of the corners. Four monitors installed in each of 
the four corners of this room accompanied by two SB18 
subwoofers for extended low frequencies provided an 
immersive sound experience. 

The exhibition culminates with an immersive screening 
room equipped with six X8 coaxial enclosures. A screen 
projection in the centre of this room could be viewed 
from seats situated on either side, with three X8 installed 
per side. Fishburn and his creative team created an 
audio piece to accompany the video content in which 
audio elements moved within the space to match the 
video. 

Beyond The Road’s delivery of an immersive art 
experience where sound plays a key role is a success 
from both a technical and aesthetic standpoint. The 
exhibit team ramped up rapidly, using L-ISA technology 
to deliver a multi-sensory exhibition that reinforced visual 
impact with an equally engaging sound design, leaving 
an indelible mark on its audience. 

“A few attendees acknowledged the creative focus given 
to the immersive sound experience of the exhibition and 
even enquired into the speakers that we used, seriously 
considering acquiring L-Acoustics for their home audio 
system,” SeoulSound’s Yun concludes. 

SeoulSound

L-Acoustics

http://www.e-techasia.com
mailto:tel@gis-ag.ch
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CHINA

Christie Laser Projectors Bring Tujia Culture and Folklore to Life in 
“Dreamback Chexi” Large-scale Nighttime Performance

A fleet of Christie 3DLP and 1DLP laser projectors are 
bringing Tujia culture and folklore to life with an array 
of awe-inspiring visuals for a new large-scale nighttime 
performance in Yichang, a prefecture-level city located 
in Hubei province.

Titled “Dreamback Chexi”, it combines live performers, 
elaborate stage design, state-of-the-art projection, laser 
and audio effects, as well as breathtaking scenery to 
create an immersive audio-visual feast that highlights 
the history, culture and folklore of the Tujia people, the 
eighth-largest ethnic minority group in China. Developed 
by Yichang Chexi Cultural Tourism Development Co., 
Ltd., this elaborate nighttime extravaganza was two 
years in the making and is intended to promote night 
tourism and indigenous culture in the region best known 
for the massive Three Gorges Dam.

Christie’s trusted partner, Zhongqing Yingye Group 
supplied eight Christie Crimson WU31 3DLP laser 

Large projections on the mountain cliff face are accomplished by eight Christie Crimson WU31 laser projectors.

projectors and two Christie DWU2022-HS 1DLP laser 
projectors for the performance. The projectors were 
installed and commissioned by renowned systems 
integrator Shenzhen Digital Tiger Image Co., Ltd., which 
was also responsible for the projection design and 
served as the show’s general contractor. “Dreamback 
Chexi” made its official debut to a rapturous reception in 
July 2021.

“We are delighted to be involved in this epic nighttime 
performance that celebrates the rich culture and heritage 
of the Tujia people with innovative use of audiovisual 
technologies such as projection mapping,” said Yong 
Hong, project manager, Zhongqing Yingye Group. “The 
Christie Crimson and HS Series laser projectors have 
been chosen for this extensive project due to their high 
lumen output, performance and reliability. With long-life 
laser light source and advanced electronics, they greatly 
enhanced the storytelling process and elevated the 
show’s overall quality.”

http://www.e-techasia.com
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Colorful images are displayed on an ancient Tujia house by two DWU2022-HS laser projectors.

A spokesperson for Shenzhen Digital Tiger Image 
said, “We paid much attention to highlight Chexi’s 
gorgeous landscapes and the vibrancy of Tujia culture, 
which form the backdrop of this grand spectacle. The 
Christie Crimson and HS Series projectors used for 
the projection component perfectly complemented our 
vision by delivering amazing visuals on several surfaces, 
mesmerizing audiences and creating a truly immersive 
experience.”

The eight Crimson WU31 projectors, fitted with mirror 
heads, had been installed within a projection tower to 
display spectacular images on a mountain cliff face that 
overlooks the main performance area. Titled “Mythical 
Paintings on the Cliffs”, this segment comprises large 
and dynamic projections of heroic characters riding on 
tigers and flying phoenixes to battle evil dragons in their 
quest to restore peace and tranquility to Chexi.

At an adjoining performance area, two DWU2022-HS 
laser projectors housed in a custom-built weatherproof 
enclosure delivered colorful visuals on the façade of an 
ancient Tujia house to showcase the traditional spectacle 
of dowry culture known as “Shili Hongzhuang”. It refers 
to a grand procession carrying dowries that stretched 
for 10 li, or five kilometers, for the daughter of a wealthy 
family. 

Both the Crimson WU31 and DWU2022-HS laser 
projectors are equipped with Christie BoldColor 
Technology, which provides excellent image quality 
and accurate color reproduction of displayed content 
throughout the show. “Not only do the Christie projectors 
offer superior visuals, quiet operation and dependable 
performance, they also complement other AV 
components such as stage lighting, laser and musical 
soundtrack to deliver a fantastic viewing experience 
for all guests,” Shenzhen Digital Tiger Image’s 
spokesperson added. 

April Qin, sales director for China, Enterprise, Christie, 
commented, “Dreamback Chexi is a meticulously 
choreographed large-scale extravaganza that features 
stunning projections and beautiful natural scenery to 
celebrate Tujia culture. The show is an excellent initiative 
to boost Yichang’s night economy and we’re thrilled that 
Yichang Chexi Cultural Tourism Development, Shenzhen 
Digital Tiger Image and Zhongqing Yingye Group have 
chosen our tried-and-tested Crimson and HS Series laser 
projectors for this project.“

Photos courtesy of Shenzhen Digital Tiger Image.

Christie

http://www.e-techasia.com
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https://www.christiedigital.com/
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SAUDI ARABIA

Riyadh Season in Saudi Arabia Ignited by a Chinese LED Enterprise-
Unilumin

“Flaring trees and silver flowers make the night shine like 
the day; enjoy this amazing event at this sleepless night.” 
This Chinese verse comes alive in Saudi Arabia. 

Can you imagine the capital of Saudi Arabia turned into 
an immersive stage surrounded by LED displays with 
naked-eye 3D creative contents? Day or night, the city 
has become a world of lighting and a land of felicity 
with an endless stream of people, fun activities and 
immersive amusement.  
  
The parades of floats, the gorgeously dressed dancers 
dancing passionately, 2,760 UAVs presenting different 
formations overhead, the firecrackers set off in the air, 
the streaming UHD displays... 

This grand opening ceremony in Riyadh kicked off the 
half-year Riyadh Season.Different from previous events, 
this Riyadh Season is supported by a Guangdong-based 
LED enterprise—Unilumin Group.

Through a combination of LED displays and naked-eye 
3D creative contents, Unilumin Group successfully turns 
the city into an immersive venue and Riyadh Season into 
an extraordinary audio-visual feast. This breathtaking 
event wowed the locals, tourists and the world.

The displays of 7,000m2 and creative contents used in 
the project are provided by Unilumin Group.

It was a challenging project pressed for time. While the 
unique climatic conditions of Saudi Arabia had to be 
taken into account, the overall design including naked-
eye 3D creative contents was expected to highlight the 
essence of Arab culture.

To present a remarkable entertainment event, Unilumin 
Group, as planned by the General Entertainment 
Authority in Saudi Arabia, gave full play to its technical 
strengths and aimed for perfection. The project was 
completed within 60 days from business negotiation, 
visual effect plan finalization, installation debugging and 
creative content production to stage effect improvement. 
All displays were lit on successfully, including an ultra-
large spherical screen with a diameter of 8 meter that 
was difficult to design and install.

Riyadh Season is the largest entertainment event in 
the history of Saudi Arabia and part of its measures to 
promote economic and social diversity. The first Riyadh 
Season in 2019 lasted for 3 months, remarkably driving 
the economy. For the recovery of hospitality-related 
industries, Riyadh Season this year is intended to receive 
11.5 million tourists, including 500,000 international 
tourists.
 
Outstanding technical strength and professional attitude 
make this Riyadh Season shine and Unilumin Group 
known overseas. 

Unilumin

http://www.e-techasia.com
http://www.unilumin.cn
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Mumbai’s Sound Connections Upgrades Inventory with Adamson

Sound Connections, based in Mumbai, has joined the 
Adamson Network with the addition of their premium 
loudspeaker products to its rental inventory. Founded 
in 2007, Sound Connections believes in providing top 
quality equipment and services whether it is for simple 
to complex installations, or for small rentals to full 
scale productions, and the professional sound & light 
company has wasted no time putting their new package 
to work.

“Looking to offer our growing client base with a high-end, 
compact audio system, we chose to invest in Adamson 
loudspeakers, having watched the brand gain a lot of 
traction in the international as well as Indian touring 
market,” says Rahul Thul of Sound Connections. “Also 
the extensive support provided by StageMix, from whom 
the products were sourced, further solidified our decision 
in choosing Adamson.”

The company’s new system consists of 12 S10 2-way, 
full range line array cabinets and 8 E119 subwoofers 

from Adamson, all powered by 4 Lab.gruppen 
PLM20K44 amplifiers and linked by Sommer cable 
Elephant SPM840.

“We put the system to use right away after our purchase, 
at an event held at The St. Regis Mumbai on November 
20,” comments Rahul. “Everyone was incredibly 
impressed with its performance and the event was a 
huge success. With such a positive response, we know 
we are primed to cater many more events, conferences, 
and shows that can benefit from our system.”

StageMix

Adamson

http://www.e-techasia.com
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 Reimagine. 
 Ignite the
 Future.
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professionals to meet the latest 
challenges with innovative solutions. 
The future begins in Barcelona.
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VIDEO FILES

Discover L-Acoustics Soundvision 
3.6.2

Soundvision 3.6.2 is here! Learn more about L-Acoustics’ 
latest additions to SoundVision with Application 
Design Engineer Sam Proctor in the video above. The 
latest version of the software integrates a brand new 
mechanical engine with the ability to calculate all inter-
element forces, allowing system engineers to optimize 
the system using pullback accessories – plus more!

T11 is a static fixture – available in three versions 
(Profile, Fresnel and PC) – designed to be a perfect 
investment for any venue - especially theatres and 
performance spaces - seeking to renew their existing 
‘generic’ lighting rigs and upgrade to the latest LED 
technology with all of Robe’s guaranteed reliability and 
quality. This genuine three-in-one solution in a single 
fixture housing alleviates the additional cost of separate 
‘generic’ purchases and looks forward to a more 
sustainable future.

CHAUVET DJ Collection of Gobo 
POWER!

The New Robe T11 Range Offers A 
Three-In-One Solution

No matter the place or the occasion, you can always 
count on a powerful Gobo Projector to give the perfect 
final touch to your event. Chauvet offers a great variety 
of projectors. From the most basic, to IP rated, manual 
zoom for long-throw applications, animated gobo lights, 
and barrel gobo effect lights. Some of them even come 
with wedding gobos, or holiday gobos. Check out their 
Gobo Projectors collection in this video!

In November of 2018, Elation Professional took one of 
its award-winning Proteus Hybrid IP65-rated moving 
heads, mounted it to a small truss on the roof of the 
company’s headquarter building in Los Angeles, and 
left it there, exposed to the elements, for three years. For 
nearly two years of that time, the unit ran continuously, 
some 17,000 hours!

Proteus Hybrid Runs Non-Stop for 
17,000 Hours!

http://www.e-techasia.com
https://vimeo.com/648592663
https://youtu.be/mKFY0HJPMBE
https://youtu.be/-z2O9dJWTec
https://youtu.be/Jr8Y22qrEwM
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Are You Immersed Yet? Part Two

ALEX COLUMN

Join the conversation and share your thoughts with Alex. 
Alex can be reached at alex@asaudio.de

Since this topic is so 
omnipresent everywhere and 
for many different reasons, 
this column about immersive 
audio will still spread into the 
new year even. As indicated 
last time, I want to have a 
look at the cinematic side of 
this in this issue. Don’t worry, 
this has some interesting 
aspects even if your main 
field of work is not in the 

cinematic field. 

Of course Cinematic applications are one of the best 
playing fields for this topic, since with the arrival of 
3D vision formats since AVATAR and IMAX, there is a 
much stronger demand to have audio deliver a similarly 
full space experience to the audience. With this much 
enhanced visual environment and the arrival of 3D visual 
formats, there is a market for 3D audio solutions as well. 
However, what can you do, when you are tied down 
by a gazillion existing screens across the globe, that 
already have a 5.1 or 7.1 Audio system installed? The 
historic surround systems are enhanced by some kind of 
height system to allow for a more realistic 3 dimensional 
experience. Since there are plenty of such systems 
around, this now also comes with a standard and there 
are systems like AURO 3D and DOLBY ATMOS, which 
are offerings with a different number of channels, that 
are designed to enhance the existing surround sound 
system with height information.

Let’s have a look at the two major general platforms. 
Historically all cinematic productions where done in 
Channel based audio systems and the channel base 
was typically either 5.1 or 7.1 surround format. It was 
called surround, even if only done in one plane and 
by coincidence this was well suited, since the human 
ability to differentiate height is quite limited. This is purely 
based on evolutionary needs in the human species, 
since threads for humans came less from the air, than 
from the ground. The other system is Object based audio 
and there is no mixing and also very little creative work 
to be done, since the task is to reproduce any given 
sound in space as exact as possible with its location 
and direction (meta data). In object based audio, each 
sound will have a gain value and some information on 
where it is in space and with which direction it is aiming. 

Depending on the resolution of the reproduction system, 
this will then be spread out over an existing network 
of loudspeakers. This is done via the production and 
decoder platform and there is no real mixing by an 
engineer involved, such as it would be on a 7.1 system. 
The processor will manage to spread out the signal over 
those loudspeakers, which should be playing back a 
portion of the sound in space to generate the desired 
localization of this sound. 

You can sense that Object based Audio is well suited 
for effects and to locate particular sounds in the 3D 
environment, The beauty of this is also that using this 
for such reproduction eliminates many of the expected 
phasing problems that you would face when music 
would be spread out over the 7.1 plus height system. 
Any sound only played on the height system will be 
clean and nicely separated. Another beauty is that 
you get to keep the gazillion screens globally, which 
are installed with a 5.1 or 7.1 system and you simply 
enhance the experience with height information and 
content which is played back as Object based audio in 
the height system. 

However I am afraid that the purist in me does not really 
see this as a 3D audio format. It is an enhancement 
of an existing one plane system which is spread so 
vastly globally, that any radical change would simply 
be impossible to implement from an economical 
perspective, hence enhancing the existing channel 
based system is as good as it gets. This is also really 
only viable for cinematic, since any install with a proper 
height system will have plenty of loudspeakers, driven 
by plenty of individual amplifiers and this alone makes 
it less viable for home entertainment and end user 
systems. I would like to invite you to the next column, 
where I will have a look at how we do perceive sounds 
in space around us, so we better understand the task 
ahead of us.

http://www.e-techasia.com
mailto: alex@asaudio.de
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Modulo Pi Enhances its Embedded 3D Projection Study and Show 
Simulation Tools

Modulo Pi is pleased to announce the reinforcement of 
its tools dedicated to 3D  projection  study   and  show  
simulation.  Designed for creative and technical teams 
willing to shape and share their vision, Modulo Pi’s 
advanced tools are embedded in the Modulo Kinetic 
media server platform, or available as a dongle-based 
license. 

Designing the next generation of media server 
solutions, Modulo Pi is pleased to announce the further 
development of its solutions for 3D projection study and 
show simulation. Creatives and operators can rely on 
these powerful capabilities to shape their projects and 
share their vision with teams and clients. The tools are 
available using the Modulo Kinetic media server solution. 
The comprehensive hardware and software platform 
provides one logical and fully integrated workflow from 
project study and simulation, until media playback and 
show control. It is also  possible to benefit from Modulo 
Pi’s advanced 3D projection study and show simulation 
features using a Modulo Pi dongle equipped with the 
Modulo Kinetic Designer 2D+3D  license.  This way, 
users are empowered to prepare and simulate their 
projects offline directly from their laptop. Using the 
Modulo Kinetic platform or the dongle-based license, 
users can enjoy a real-time 3D scene visualizer with 
ability to create or import unlimited scenes and objects. 

Thanks to the extensive internal library of +680 video-
projectors, the cloner modifier, symmetry tool, and lux 
views, users can easily determine the projectors best 
adapted to their project, as well as their position, lenses 
required, and get the luminosity views, and pixel size. 
It is also possible to add measures and annotations 
to the 3D scenes, and effortlessly export any view 
and information needed to create the perfect study 
documentation to share with teams and clients. Once 
the project is set in Modulo Kinetic or Modulo Kinetic 
Designer 2D+3D, one can previsualize the show real-
time. Media can be dragged and dropped in timelines 
to see the outcome in the projectors, LED walls, or LCD 
screens positioned in the 3D scenes. Creatives and 
clients can previsualize their show simulation from any 
point of view.  To  push  the  simulation  even  further,  
the  project  can  be  visualized using  a  Virtual  Reality  
headset.  

Through a single button and without any coding,  show 
scenes can be previsualized in real-time VR from any 
angle.    

Modulo Pi offers a discount code 3DS50 to get 50% 
off the 1 month of Kinetic Designer 2D+3D (offer valid 
until January 31, 2022). 

Modulo Pi

http://www.e-techasia.com
http://www.modulo-pi.com/
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ETC Releases Hog OS v3.17 Update

ETC has released the Hog 4OS v3.17 release which 
contains a number of often-requested improvements 
and enhancements for to cue lists and scenes, plots, 
playback, and programming. Senior Product Manager 
Sarah Clausen commented, “We are happy to bring 
this set of improvements to Hog – many of which were 
direct requests from end users. We appreciate the 
feedback, and we continue to work on bringing those 
enhancements to market.”
 
• User Fields Added to Master Window for Lists / 
Scenes: Four new “user” fields (columns) have been 
added to the master window for lists and scenes. These 
fields are hidden by default for new shows but can be 
viewed by right clicking on the column header of the 
master window sheet. 

• Hold Pig to open Scenes/Lists options window from 
directory: The options window for a list or scene can 
be opened directly from the list and scene directories 
by holding the pig and open keys when selecting a 
directory cell. 

• Master Window title bar improvements: The information 
displayed in the master window title bar has been 
enhanced to show both the playback object type, 
number, and name. 

• Cue Only Icon: A new icon has been implemented for 
Cue Only Cue List. When Cue Only is enabled the icon 
will appear on the Playback Bar as well as in the Cuelist 
Directory. 

• Last Cue Comment Macro Displayed 
in List Directory (sheet view): The list 
directory, when toggled to sheet view, 
now displays the comment macro 
assigned to the last cue of a list. In 
previous software versions, only the first 
cue comment macro was displayed. 

• Page + Release: Holding the Page 
key while pressing the Release key will 
release all of the physical masters on the 
local console. 

• Parameter Knockout using Backspace 
+ Fixture: A new keyboard shortcut has 
been implemented that will knockout all 
parameters for the selected fixtures. 

• Plot Window Centerline Color: The 
centerlines (horizontal line at 0 and vertical line at 0) of 
plots are now more distinguished from the rest of the plot 
grid lines. The center lines are now bolder and a light 
shade of blue. To view the grid in a plot window toggle 
on the “grid” button. 

• Show File Back Up Verification: The process of creating 
an archive (back-up) of up a show file now includes a 
verification step. Users will be given information about 
parts of a show file that may have become corrupted, 
providing an opportunity to correct these issues. 
 
Important information for users of Hog 4 PC with 
Windows 10 and Hoglet 4 / Nano Hog 4 
This release includes improvement of encoder lag when 
using Windows 10 and Hoglet 4 or Nano Hog 4. Users of 
Hog 4 PC are recommended to update to v3.17 as soon 
as production schedules allow. 

Important information for users of the Wholehog III 
Expansion Wing (Rock Wing, X-Wing) 
X-Wing Deprecation: As of v3.17, Hog 4 OS consoles 
and Hog 4 PC will no longer support the X-Wing product 
and the code for any basic functionality has been 
removed. Users wishing to continue using this wing with 
Hog 4 may use older versions of software to do so. 

ETC

http://www.e-techasia.com
https://www.etcconnect.com/
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APG Launches Four New Subwoofers

APG, a manufacturer of professional loudspeakers 
made in France and inventor of the modular line-array, 
announced its new iS range of three subwoofers, as well 
as the UC118i, a new subwoofer from the popular Uniline 
Compact range. 

The French manufacturer also took the opportunity to 
unveil a new visual signature, inspired by the iconic 
blue border dear to the brand since its creation in 1978, 
which will now act as an integrated logo on the products’ 
grilles. Both elegant and discreet, this signature 
symbolises the sound precision and fidelity for which 
APG is renowned. New round perforated grilles that are 
perfectly integrated into the enclosure also complete the 
new visual appearance of APG loudspeakers.

This new signature accompanies the launch of a 
brand-new range of subwoofers: the APG iS series. 
Consisting of three models with a 10”, 12” and 15” 
driver respectively, the iS series replaces the SB series, 
bringing an even wider bandwidth of bass that is 
compatible with the demands of modern music.
The new range also features a number of functional 
insert points and accessories for wall mounting (iS110), 
overhead mounting (iS112 and iS115) and coupling, with 
the iX range of loudspeakers using crossbars to create 

modular, high-performance and easily movable sound 
systems.

Thanks to its optional mounting system, the iS115 
subwoofer can be coupled with the iX12 loudspeaker. 
When coupled, the bass efficiency of these two 
loudspeakers allows the creation of compact clusters 
that will bring an innovative solution for nightclubs and 
small to medium concert venues.

To complement the iS range, APG also launched the 
UC118i, a new high-powered subwoofer. Equipped 
with an 18-inch, bandpass loaded loudspeaker, this 
subwoofer complements the Uniline Compact range 
as well as the iX 12 and iX15 models to provide a 
physiological bass effect.

The UC118i also features a new APG EasyLink docking 
system that allows for easy clustering of up to three 
loudspeakers in either omni-directional or cardioid 
configurations. 

APG

iS115

UC118i

http://www.e-techasia.com
http://www.apg.audio/fr/
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RF Venue, Inc., a global leader in antenna and RF 
wireless communication products, has simplified 
wireless mic system reliability predictions with the 
development of the RF Venue Performance Calculator. 
The free online tool, lauded by early adopters amongst 
RF Venue customers, greatly reduces the complexity 
of wireless system performance prediction, providing 
a reasonable certainty of reliable performance in mere 
seconds.   

RF Venue has done the time-consuming steps of system 
performance calculation in advance, incorporating 
the needed specifications within the software. Users 
of the calculator simply select system components via 
a handful of drop-down menus – microphone make 
and series, distance from mic to antenna, cabling type 
and length, RF Venue antenna / DISTRO distribution 
system models and, if known, the RF noise floor of the 
performance space. With a tap of a Calculate button, the 
results are indicated by a simple traffic light indication of 
go (green), caution (yellow), or no-go (red).  

RF Venue Introduces its Free Wireless Performance Calculator

RF Venue President Chris Regan shared, “Typical RF 
link budget calculator tools are so comprehensive and 
detailed that they become nearly impossible to use for 
the average wireless system operator. Now, with our new 
wireless Performance Calculator, there’s a much simpler 
option. Our customers are thrilled with the calculator’s 
performance and ease of use.”  

The RF Venue Performance Calculator is available for 
use at rfvenue.com/rfvenue-calculator. A visual walk-through 
is available on the RF Venue blog, as is the “Create a Link 
Budget” video for users who want to learn more about the 
parameters that affect the prediction model.   

RF Venue

http://www.e-techasia.com
https://www.rfvenue.com/rfvenue-calculator
https://www.rfvenue.com/blog/rf-training-session-4-creating-a-link-budget
https://www.rfvenue.com/blog/rf-training-session-4-creating-a-link-budget
https://www.rfvenue.com/
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WebClip2Go Announces Live Switching Expansion

WebClip2Go has announced the addition of a Live 
Switching capability to its innovative video production 
system, thus increasing the range of applications that 
the system can be used for. The new expansion focus-
es particularly on delivering ‘talk show’, live streaming 
and interview-style productions, whilst still maintaining 
the core raison d’être of the system; the production of 
professional quality video without the need for a crew, 
expensive equipment or a complex post-editing process.

The Live Switching addition facilitates webinar and inter-
view-based video production in real-time, but without the 
need for an on-the-ball, expert crew working behind the 
scenes.

Whilst the standard WebClip2Go system sees the video 
presenter pre-create a script and schedule of templates, 
and thus deliver their video in a pre-set structure, the 
new Live Switching option is ideal for filming scenarios 
which are not scripted and which benefit from more 
spontaneity and the ability to adapt to the action (for 
instance, talk or panel shows). The Live Switching unit 

allows for pre-configured templates and video elements 
to be triggered at the push of a button, creating a dy-
namic, multi-layered production in real time. The discrete 
Elgato Stream Deck controller - available with 6, 15 or 32 
buttons - can be adaptably configured with a wide array 
of video components, and then used by the presenter 
or compere as they interact with guests or deliver their 
content. 

This means that a full, multi-camera chat show can be 
created and managed by just one person, as they act 
and perform within the video themselves, with the unit 
used to automatically slot in appropriate camera switch-
ing, titles, videos, music segments, transitions and other 
professional-grade video elements.

This addition makes WebClip2Go’s approach to 
Live-Switching something of a unique proposition in the 
market – taking a widely available but incredibly com-
plex broadcast technique and simplifying it to the point 
that it can be used by anybody with only fifteen minutes 

http://www.e-techasia.com
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of training; something proven by the fact that potential 
customers are able to master the tool within the space of 
their first demo. By integrating the Elgato Stream Deck, 
WebClip2Go takes all of the capabilities of larger, more 
expensive switcher panels and offers them at an acces-
sible price point – thus allowing any user the ability to 
create broadcast quality talk shows on their own using 
the moderator and prompter functionality, or with a single 
director or production assistant if desired. Either way, it 
grants the ability to create the highest level of live pro-
ductions with a fraction of the resources usually needed.

Whilst the output is generated in real-time (ideal for live 
streaming), the system also creates a recording of live 
production and  all of the video and component streams 
- separate of their embedded components - so that post-
air revisions can be made as desired.

WebClip2Go – with its three iterations: standard, Pow-
erPoint-driven and now, Live Switching - represents a 
revolutionary approach to video production, significantly 
reducing the costs, space and knowledge requirements 

traditionally associated with filming and editing. Where 
these three elements would normally represent a barri-
er that prohibits many organisations from successfully 
leveraging the benefits of video fully, WebClip2Go 
eliminates these and therefore democratizes video pro-
duction, making professional level video accessible to a 
wide range of organisations, from corporate to education 
to retail.

It achieves this by ‘frontloading’ the editing process – 
creating professional-level templates that users can then 
slot their content directly into, just by delivering straight 
to camera. This means that rather than spending hours 
with a full crew filming and then editing the footage in 
post, a single user is able to assemble, deliver to cam-
era and then have the output rendered immediately in 
real-time. The video production process is reduced to a 
matter of just 15 minutes, and can be achieved by one 
person working on their own.

WebClip2Go 

NEXT Audiocom introduces MAVERICK MV6

The Portuguese manufacturer NEXT Audiocom, the new 
brand from NEXT-proaudio, introduces the new portable 
speaker Maverick MV6.

The MV6 speaker is a coaxial 6.5” Portable Professional 
Battery Powered Bluetooth(v 5.0) Speaker, with 
high performance, ultra-low dimensions and weight, 
allowing its use in a wide variety of indoor and outdoor 
applications with recorded or live music. Thanks to the 
revolutionary FIR filters, the MV6 has an optimized sound 
response with linearized phase response.

The multi-position feature allows the MV6 to be 
used as stage monitor (vertical and horizontal 
use), in a tripod (with auto eq.) or in any plan 
surface. The MV6 includes a 3 channels mixer 
with Bluetooth, Microphone, Instrument, USB and 
AUX audio signal inputs. For a better performance 
on live music MV6 includes a tone optimizer for 
Microphone/Guitar.

With its elegant design and powerful and crystal 
clear sound, it can be used anywhere at any event 
or occasion, ensuring music reproduction of up 

to 12 hours using its rechargeable battery. In addition, 
the Maverick MV6 can also be used as a power bank if 
needed.

With MV6 will be possible to build a wireless 
stereo system easily pairing two MV6 via Bluetooth 
simultaneously, using TWS (True Wireless Stereo) 
function.

NEXT Audiocom

http://www.e-techasia.com
https://webclip2go.com/
https://www.nextaudiocom.com/
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GLP Releases New Technologies at LDI 2021

Impression XP IP Bar

GLP Fusion FS16 Z batten fixture

GLP used LDI for the global launch of the impression 
X5 IP Bar, an IP65-rated batten fixture that features 
18 powerful 40W RGBL LEDs, a 12:1 zoom range 
from 5 to 60 degrees, and the new GLP iQ.Gamut 
colour calibration algorithm that creates perfect white 
spectrums with excellent colour rendering.

Achieving maximum optical efficiency, the impression 
X5 IP Bar has a new squared lens design that gives an 
unprecedented curtain of light at its narrowest angle and 
delivers smooth and homogenous washes all the way out 
to its widest beam. 

As part of the new GLP X5 family it offers a wide feature 
package, including selectable calibrated white points, a 
tungsten simulation channel, magenta/green correction, 
virtual colour wheel and variable CTC, along with twin 
layer effects with plenty of dynamic pattern macros.
The impression X5 IP Bar offers GLP’s patented fast 
tilt movement in combination with seamless pixel pitch 
across fixtures, and features both wired and wireless 
control as standard.

Being IP rated, the impression X5 IP Bar’s enclosure is 
just as suitable for indoor use on the stage to protect 
against confetti, fog, pyro and dust.

Continuing the bar theme, GLP also launched the JDC 
Line 500 and JDC Line 1000, both of which completed 
their development during the pandemic lockdown. Now 
fully ready to go, the JDC Line has already been used on 
a variety of shows and installations. The JDC Line offers 
an incredibly bright RGB pixel mapping effect mixed 

by a special lens tube which gives a unique look and 
stunning design options. The fixture features a 25mm 
pixel pitch, with each pixel segment able to split into 
upper and lower parts for additional design creativity.

The second part of the fixture is a powerful white light 
strobe, similar in style to the GLP JDC1. The LEDs in 
this section emit through the same lens tube as the RGB 
sources with the same level of pixel control, with each 
measuring just 25mm.

From the Fusion by GLP range is the newly released 
FS16 Z batten fixture. Featuring an IP65 housing, this 
static linear unit shares the same dimensions, locking 
system and accessories as the popular Fusion Stick 10 
and 20, but with an added motorised zoom of 8 to 40 
degrees, full pixel mapping control and the innovative 
new Halo Ring.

The Halo Ring has been implemented at designers’ 
request and increases pixel visibility at all camera angles 
in TV applications. While still being able to create narrow 
beam angles, each pixel remains visible when lit, no 
matter where the fixture is in relation to the camera.

The FS16 Z is a completely convection-cooled fixture 
that adds to its attractiveness for both television and 
theatrical productions, and features built-in options for 
both horizontal and vertical mounting to create stunning 
designs with minimal effort.

GLP

http://www.e-techasia.com
https://www.glp.de/en/
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Vectorworks, Inc., MA Lighting and Robe Lighting Announce 
Important updates to DIN SPEC 15800:2021.

With fellow General Device Type Format (GDTF) 
founders MA Lighting and Robe Lighting, global design 
and BIM software provider Vectorworks, Inc. reveals 
several valuable updates to GDTF - the standard for 
describing the hierarchical and logical structure and 
controls of any type of controllable device in the lighting 
and entertainment industry. The GDTF file format has 
continued to evolve with input and involvement from 
manufacturers across the globe and critical feedback 
from its many adopters, resulting in a newly published 
update to DIN SPEC 15800:2021.  

DIN, the German Institute for Standardization, is the 
independent platform for standardization in Germany 
and worldwide. A DIN SPEC is a document that specifies 
requirements for products, services and/or processes. 
It’s a trusted strategic instrument for quickly and easily 
establishing and disseminating innovative solutions that 
do not conflict with any existing standards or rules of 
procedure.  

“The update to DIN SPEC 15800:2021 is a good example 
of how DIN SPECs can evolve and stay current with 
specifications that meet the needs of the market,” said 
Michael Bahr, project manager at DIN. “GDTF and DIN 
SPEC 15800:2021 are clearly succeeding in serving the 

needs of the entertainment industry. I'm happy that we 
could support this project and update this standard with 
the GDTF group. The updated DIN SPEC 15800:2021 
will make the GDTF format easier to use and more 
scalable for the future. That's what DIN SPEC is made 
for: ‘Today’s idea. Tomorrow’s standard.’” 

DIN officially published GDTF as a public available 
specification for the entertainment industry worldwide 
in June 2020. Since then, the original creators of the file 
format have been joined by manufacturers and users 
across the industry to ensure it remains the standard 
to truly benefit the end users. Open communication, 
addressing feedback and continuous improvement 
efforts have led to the latest version of the file format, 
GDTF 1.2. GDTF 1.2 includes several major changes 
that address prior criticisms of the standard and key 
enhancements.  

SVG and .gITF Support 
GDTF 1.2 includes SVG support for defining 2D 
representation and .gITF support for defining 3D 
representation, allowing for better graphical rendering 
for GDTF objects. The additional support of these object 
types makes GDTF truly universal, not only targeting 
fixtures, but all kinds of objects that are used inside of an 
event. 

ENNOVATION
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Non-Linear Behavior and SubPhysicalAttributes 
The updated GDTF file format will provide support for 
non-linear behavior of channel functions inside GDTF 
with DMX Profiles and better descriptions of the physical 
behavior of channel functions with SubPhysicalAttributes. 
The non-linear behavior and SubPhysicalAttributes allow 
designers more precise rendering of F\fixture behaviors 
in rendering. In addition, channel functions that ramp, 
pulse or strobe can now be described more accurately. 

Non-DMX Based Control Protocols 
GDTF 1.2 delivers support for non-DMX based control 
protocols like OSC. This support for OSC demonstrates 
the file format’s ability to not only support DMX, but 
also other formats, providing design and production 
professionals with more flexibility and control.

GDTF 1.2 also provides support for more object types 
like trusses, lasers, hoists and power distributors with 
new geometry types. 

“A seemingly impossible task to allow standardized 
cross-manufacturer data exchange between devices in 
the lighting and entertainment industry has turned into 

a success story of industry-wide cooperation with the 
GDTF specification,” said Josef Valchar, CEO of Robe 
Lighting. “The continuous engagement of the GDTF 
group resulted in another GDTF update in the form of 
DIN SPEC 15800:2021, incorporating the feedback and 
work of many industry experts who contributed their 
expertise and time into a standard that allows their own 
products to utilize simpler yet more comprehensive 
workflows.”  

“The GDTF group maintains a strong commitment 
to developing the format using open sources, while 
demonstrating responsiveness to critiques and requests 
to improve the formats,” said Gerhard Krude, managing 
director of MA Lighting Technology. “All in all, we 
emphasize that GDTF and MVR are made by the industry 
for the industry.” 

To learn more about GDTF visit, gdtf-share.com, and if 
you are at LDI2021 stop by to attend the free learning 
sessions on GDTF. The updated DIN SPEC 15800:2021 
will be published by Beuth Verlag sometime after LDI. 

GDTF

The New Robe T11 Range Offers A Three-In-One Solution
Robe lighting s.r.o. launches the full-form product 
video for its new T11 luminaire, the latest in its hugely 
popular and successful “T” series, fine-tuned to deliver 
outstanding performance and full flexibility! 

T11 is a static fixture – available in three versions 
(Profile, Fresnel and PC) – designed to be a perfect 
investment for any venue - especially theatres and 
performance spaces - seeking to renew their existing 
‘generic’ lighting rigs and upgrade to the latest LED 
technology with all of Robe’s guaranteed reliability and 
quality. 

This genuine three-in-one solution in a single fixture 
housing alleviates the additional cost of separate 
‘generic’ purchases and looks forward to a more 
sustainable future.

The MSL-TE 350W LED engine itself generates 16,760 
Lumens, giving 9,500 lumens from the T11 Profile, 

9,600 lumens out of the T11 Fresnel and 9,400 lumens 
for the T11 PC, and being a TE light source, brings 
all the advantages of straightforward exchange or 
replacement. 
Building on Robe’s innovative MSL (Multi-Spectral 
Light) colour ideas and TE (TRANSFERABLE ENGINE) 
technology, the T11 offers the incredible colour finesse 
that has made the entire T series so successful.

This concept first developed by Robe enables different 
and interchangeable LED engines in the same fixture 
hardware, which can be quickly changed / ‘transferred’ 
in 5 to 7 minutes. 

The LED technology also provides identical colour 
characteristics, responses, and ultimate control of all T 
series luminaires for precise colour consistency across 
any Robe lighting installation. 
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A rapid-change front lens system transforms the T11 
into the Profile, Fresnel or PC variants making it an even 
more cost-effective and adaptable creative tool with 
fabulous optical quality! 

High-definition optics deliver accurate projection and 
beam control, with an impressive wide-ranging 10:1 
ratio 5-50° zoom from the T11 Profile unit’s single, 
integral lens tube (without needing additional lens 
tubes or optical variants). 

The T11 Fresnel offers a classically Fresnel-style beam 
while the PC version has an authentic soft-edged PC 
beam, both with a wide-ranging 5-60° zoom. 

Knowing the importance of CT whites for applications 
like theatre and television, there is a virtually controlled 
CCT range between 2.700K to 8.000K. Calibrated 
whites and fantastic tungsten emulation ensure 
perfectly rendered skin tones every time due to 
the T11’s high TLCI and TM30-18 ratings and the 
exceptional CRI of 95+. 

The T11 Profile ’s manual shuttering system is accurate 
and easy to use, and in the fresnel version it functions 
as an internal barn door. 

Integral to the T11 Profile, is a manual 1° MagFrost 
(Magnetic Paddle System) for instant softening, 
standard on this fixture which also has optional 5° and 

other frosts available. The T11 PC and T11 Fresnel 
fixtures have a 5° MagFrost as standard, plus a range 
of optional frosts.

Designed to be compact and unobtrusive, the T11 is 
ideal for noise-sensitive environments like concert halls 
and for anything from orchestral work to corporate 
and business presentations and other spoken-word 
scenarios.

With TV studios, multi camera and HD recording and 
broadcasting environments in mind, the T11 runs 
Cpulse flicker-free software and has a dedicated plus / 
minus green channel control. 

To increase gobo capacity of the T11 Profile from the 
single breakup gobo and holder included with the 
fixture, an optional drop-in module containing two 
rotating and three static gobos is available, fitted using 
Robe’s standard slot-and-lock system. Easy to install 
and with a motorised iris included, this allows the dual 
projection of both static and rotating gobos to produce 
more dynamic effects.

Check out the T11 video in our Video Files Column.

Robe
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Elation Announces Creative IP65 Proteus Rayzor Edge and Blade Tilt 
FX Bars

The Proteus Rayzor Edge and Proteus Rayzor Blade 
are a striking visual combination of linear wash, high-
intensity strobe line and SparkLED FX inside a compact 
IP65 linear fixture design. Envisioned to provide the 
designer unlimited creative control of powerful colors 
and high-powered strobe effects from a single unit, 
they allow unlimited placement in any outdoor and 
indoor environment, greatly enhancing their capabilities. 
Protected from dust and water ingress, they are part 
of Elation’s industry-leading Proteus range of outdoor 
luminaires, matching colours and SparkLED effects with 
the popular Proteus Rayzor 760.

Driven by 6 or 12 independently controlled 60W 
RGBW LEDs, Proteus Rayzor Edge and Blade provide 
a powerful beam that stands out on any stage. The 
oversized front lenses create a large visual surface on 
the fixture that is enhanced by the exclusive patent-
pending SparkLED technology. SparkLED consists of 
individual white LEDs strategically placed inside the 
lens itself to create a unique additional layer, allowing 
designers access to a new and innovative way of 
creating interest on stage. Proteus Rayzor fixtures offer 

this never-seen-before style of 
internal lens illumination for depth 
and visual impact. The patented 
SparkLEDs are controllable by 
the lighting console or driven 
by a multitude of internal FX 
patterns.

In addition to its powerful 
wash and SparkLED 

effects, the Proteus Rayzor 
Edge and Blade emphasize the 

RGBW lenses with two seamless 
high-intensity strobe lines with 
a total of up to 256 cool white 
strobe LED dots. Flanking the 
Rayzor lenses across the entire 

length of the fixture, these dual 
strobe arrays offer incredible 

visual effects with a multitude of 
integrated FX or precise pixel control from 

the lighting console.

These fixtures allow for impactful tilt sweep motions, 
which are visually striking across its large front surface, 
allowing them to position or move dynamically during 
a show. With a wide zoom range from 5 to 45 degrees, 
they provide intense and well-defined mid-air beams 
and light curtains up to 12,500 lumens, as well as an 
exceptionally wide and even wash coverage, making 
them the perfect tools for stage washes, mid-air 
effects or audience blinders, even in adverse outdoor 
conditions. 

These two new members in the Proteus family once 
more showcase Elation’s leadership in IP65 luminaires. 
Their innovative design and carefully curated 
creative capabilities are a designer’s dream to create 
visual interest and powerful washes out of a single 
weatherproof fixture. 

Elation

Proteus Rayzor Edge

ENNOVATION

http://www.e-techasia.com
https://www.elationlighting.com/


DECEMBER 2021
32

ENTERTAINMENT TECHNOLOGY ASIA  |  www.e-techasia.com ENTERTAINMENT TECHNOLOGY ASIA  |  www.e-techasia.com

Solid State Logic Launches New SSL Live V5.0 Console & SOLSA Software

Solid State Logic announces its new 'Plus Processing 
Packs' for its SSL Live console range. These Packs offer 
additional DSP resources for SSL Live L100, L200, L350 
and L550 consoles, adding greater flexibility and wider 
applications to owners of existing SSL Live products. 
The new 'Plus Processing Packs' underscore Solid State 
Logic’s commitment to keeping the SSL Live range at 
the forefront of live sound production technology, while 
supporting its existing and future customer base. 

Nigel Beaumont, SSL Managing Director says: “As 
tours and events start coming back online, many with 
increased production requirements, the New ‘Plus 
Processing Packs’ and Live V5.0 software features offer 
existing SSL Live console owners the opportunity to 
enhance their inventories and benefit from additional 
features. It’s important for Solid State Logic to not only 
develop consoles for next-gen events, but to keep 
adding value to existing customers’ SSL live inventory.”

Integrated Control Solutions
Building on the SSL Live L-ISA control integration found 
in Live V4.11, Live V5.0 Console and SOLSA Software 
features integrated control solutions for Meyer Sound 
Spacemap Go Immersive, Shure ULX-D and Axient 
Digital Mic Control, offering control of key features 
from within the SSL Live console ecosystem. Live 
V5.0 also features a number of other workflow-based 
enhancements, including Routing Interface, Event 
Manager and Overview Screen improvements plus the 
addition of Solo and Mute buttons to the TaCo control 
APP.  

SSL Live L450 & L650: Next-gen Consoles
In line with the latest advancements in immersive and 
object-based mixing for live sound, Solid State Logic 

will begin rolling out its new SSL Live L450 & L650 
consoles, focused at providing production solutions 
for the next generation of touring, events, Houses of 
Worship and installed sound. In these demanding 
production environments, multiple mixes, immersive 
audio, monitoring and OTT/Streaming are often required. 
The new L450 console sits above the more compact 
L350 in terms of processing power, while the L650 is the 
most powerful SSL Live console to date. The new L450 
and L650 consoles will offer the same superior sonic 
performance and outstanding operator experience that is 
found within the entire range of SSL Live consoles. 

As with all of Solid State Logic's products, the new 
consoles have integrated feedback from a wide range 
of operators around the world. The new L450 & L650 
layout will both include the widely acclaimed triple-wide 
fader bank configuration, which is already found on 
the L200 console. Cutaways for external screens are 
also incorporated to help maintain line of sight to the 
artist and stage, creating two distinct areas of focus for 
the operator. The new L650 console shares the same 
knob-per-function Channel Control tile as the L550 Plus, 
whereas the L450 features a Tablet panel for use with 
SSL Live’s control APP, TaCo. 

All new L100, L200, L350 and L550 consoles from the 
point of Live V5.0 release will ship as ‘Plus’ models. 

Solid State Logic
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Soundscape Simulated: New En-Scene Simulation Tool From d&b Marks 
Radical Development in the Way Spatialized Sound is Modelled

Soundscape Simulation 

German audio technology and solutions company, 
d&b audiotechnik has announced the latest addition to 
its powerful software toolkit - Soundscape Simulation, 
SPL and localization mapping within an object based 
workflow.

As part of d&b’s ArrayCalc simulation software, this 
new intuitive visualization tool, accurately models a 
Soundscape system’s real and perceived acoustical 
performance within a space.

The En-Scene simulation tool enables d&b users of 
all types to evaluate how the spatialization created 
with a Soundscape system will be experienced by 
the audience, enabling them to optimize the system 
design early in the planning phase of a production. The 
En-Scene simulator also demonstrates Soundscape’s 
ability to improve the overall production and listening 
experience through object-based processing.

En-Scene simulation models sound pressure level 
distribution and perceived object localization for 
object positions. It creates a simulation of the entire 
system configuration: the acoustic performance of 
the loudspeaker system, combined with the En-Scene 
processing of the DS100 system processor (including all 
parameters already set by the user).

Object Localization
En-Scene simulation predicts how effective the 
perceived localization of the sound object is for each 
listener in the audience area(s). This psychoacoustic 

calculation is performed by two different models in 
parallel:

* Precedence: An empiric model based on precedence 
effect and "law of the first wavefront".
* Binaural: An analysis of the interaural transfer functions 
and resulting binaural cues using the impulse responses 
of all sources and a generic set of binaural HRTFs.

Since localization is a parameter of the listening process 
and human perception - which is to a certain extent 
individual, and is also influenced by external parameters 
- users can switch between the visualization of the two 
models at any time according to their preferences and 
other requirements.

Level Distribution and SPL Mapping
Direct sound SPL mapping of an En-Scene simulation 
will show maximum level and level distribution over 
listening areas depending on the sound object’s 
position. This allows the user to objectively verify the 
signal distribution over listening areas for different sound 
object positions. This simulation also allows them to 
optimize the efficiency of the system design including 
number, type and positioning of loudspeaker cabinets. 
Importantly, this means that a Soundscape system 
can now be planned and evaluated as efficiently and 
accurately as conventional d&b system designs within 
the same d&b workflow.

The launch of Soundscape Simulation delivers a tool 
that accurately demonstrates how performances will 
actually sound to an audience. The integration of this 
tool into the established d&b Workflow, and alongside 
the conventional system planning tools, makes it easier 
for d&b users to integrate Soundscape into their d&b 
systems.

“Every user in the production chain can now work with 
the simulation tool and experiment with Soundscape for 
nearly every application type”, notes Georg Stummer, 
Product Manager Advanced Systems, d&b audiotechnik. 

The Soundscape simulation is part of the d&b ArrayCalc 
software available to download for free. 

d&b audiotechnik 
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Business Transcendence

by Elton Noronha

Top Executives from industry-leading brands share insights into their journey of mitigating 
disruptions caused by the pandemic, adapting to the ‘new normal’, and efficiently 
keeping pace with the market’s ever-evolving demands.

The past 20 months or so have widely been regarded 
as the most qualitative learning curve for the live 
entertainment and event industry world-wide; with 
industry leading brands having to adapt to rapidly 
evolving market dynamics, and having to adopt new 
strategies to not just maintain customer engagement, but 
also their market position. 

When asked about the single most crucial point that 
could prove to foster healthy sustenance of business 
in 2022 and beyond, representatives of market leader 
brands responded with their insights, enumerating:

Adaptability: Aditya Todi, Senior 
Director & Business Head 

– Professional Solutions – 
India & SAARC – Harman 
Professional, shares “I 
would say ‘adaptability’ is the 

most important trait for any 
organisation. The introduction 

of JBL Commercial would be the 
best example of this adaptability from Harman Pro 
perspective.”

Consistency: Chicco Hiranandani, 
Director – Middle East, Africa 

& South Asia – Shure 
Incorporated, affirms, 
“Consistency is key. Customers 
know when brands have been 

supporting them through the 
tough times and the good times. 

Whether it was pre-COVID or now, we 
have always aimed to improve how we do things and we 
strongly believe that our customers appreciate this.” 

Enhanced Quality Control: “INFiLED sticks to the 
belief that high-quality products and high-quality 
customer service are two inseparable factors that 
determine a brand’s success, and therefore has acted 
in accordance with it. INFiLED set up a rigid quality 

standard for products and established 
offices in China and abroad, such 

Netherlands, Spain, the United 
States, Brazil and Japan; 
allowing customers easy 
access to INFiLED unparalleled 
products and services to 

best suit their specific needs. 
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Additionally, INFiLED’s strong after-service team have 
offered high-quality instant customer support, thereby 
acting as the perfect complement to our extensive 
product features and customization services. These 
factors have helped us to enhance our customer’s 
experience and win their loyalty” remarks David Wei, 
Vice President, Sales, INFiLED. 

Agility & Trust: “I believe that agility 
and trust are especially important 
during this period. As a leading 
brand and manufacturer of 
audio equipment, we need 
to keep up with trends and 

changes in the industry so that 
we can pivot our business and stay 

relevant. We want our customers to see Sennheiser 
and Neumann as reliable and trusted brand partners 
that can support our customers during both good and 
challenging times. We believe that everything starts 
and ends with our customers. We listen to our them, 
understand their needs, and follow our customers’ 
journey via surveys, focus groups and workshops. 
We identify our customers’ pains and gains and turn 
this knowledge and into feasible solutions that can 
be offered to our customers” notes Vince Tan, Vice 
President, Pro Audio Sales – APAC, Sennheiser.

Available stock: Dom Harter, 
Managing Director, Martin 
Audio Ltd mentions, “The 
industry is under severe strain 
within the supply chain, and 
so it’s the companies who can 

deliver within a reasonable time 
frame that are the most likely to win 

out. We’ve done everything possible with our forward 
commitments to our suppliers to aid in this pursuit 
and while fresh challenges occur each week, we are 
becoming adept at workaround solutions. It’s not a 
perfect world but we seem relatively well placed versus 
our competition.”

Cohesive Vision: Tim Zhou, CEO 
– APAC, L’Acoustics asserts, 

“Our strength is within our 
people, our technology and 
our partner network. I believe 
we have managed to maintain 

a strong cohesion around our 
vision for the future with our team 

and, despite the incredible challenges, 

continued to invest into new areas of technologies 
for hardware and software, as well as supported our 
network of partners so that they can be ready to restart. 
Beyond that, the ability for industry manufacturers 
to have control over their manufacturing operations 
and solid supply chain will be essential to be ready 
for the industry turn-around. Our unique model of 
European-based manufacturing and tight supply chain 
partnerships puts us in a great position to negotiate the 
recovery and increased demand.”

Mutual Responsibility: Jens 
Poehlker, Managing Director, 

Robe Lighting Asia Pacific Pte 
Ltd observes a novel outlook 
as he says, “It takes more 
than two hands to clap here. 

There needs to be consistent 
regulations globally. People have 

to face the fact that the only way 
forward is to get vaccinated. It may or may not stop the 
infection but we have to lighten the burden on hospitals 
to prevent a state of emergency. While it is primarily a 
medical topic, Robe is committed support customers 
and partners weathering this storm. I fully embrace 
Robe’s focus on continuity and stability. To do what 
we do best. If we can be of any help to our customers, 
we’d be most happy to walk with our customers the 
whole 9 yards and beyond. Robe remains the trusted 
partner: let’s see together what you need and why Robe 
is the most suitable product in terms of technology and 
affordability.”

Big Picture Thinking: “In my   
opinion,a big picture thinking and 
sight is initial, listening to the 
market and quick responding 
to client will be the key factors 

to success for a company. 
Internally, our company has 

created a smart and more flexible 
working organization to help businesses succeed. We 
also expanded our local APAC office & Team in Japan, 
Hongkong, India and Philippines which enable us 
stay close with customers & partners. Externally, we’ll 
improve and strengthen our collaboration with partners, 
join forces, and jointly pursue business opportunities. To 
become stronger, we must work together”, states Kalin 
Lee, Vice President, AOTO.
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Tenacity Against The Odds 
It is no secret that 2020 was an exceptionally difficult 
year for the live event industry, which found itself 
reluctantly having to hit pause on all their activities. 
While initially, the pandemic was thought to be a 
temporary phenomenon, the situation only aggravated 
as the months went by; triggering relentless ripples of 
challenges that live event technology manufacturers 
have had to mitigate.

INFiLED notes that the key challenges faced by the 
industry at large came in the form of an acute shortage 
of raw materials which lead to soaring prices of 
components, and increasing orders outpacing labour 
supplements – which coincidently has been a key factor 
that pushed several small and medium companies 
to bankruptcy. This also, understandably, lead to 
customers becoming more cautious and selective 
with the brands that they chose to do business with. 
Despite imminent pressure from the supply end though, 
INFiLED were able to control prices of their products 
and successfully appropriate delivery thanks to its solid 
partnership with suppliers and effective production 
management.

While acknowledging pricing concerns arising out of 
the limited availability of raw materials and components, 

Robe Lighting also points to the over abundance of 
safety directives and government imposed rules and 
regulations that continues to have the industry reeling 
under its effect. “I am very sad to say that quite a few of 
our initiatives in Singapore were killed by government 
regulations. We had a tremendous amount of rules and 
regulations imposed on us which did not make it easy. 
What used to work was disallowed and we had to find 
new ways. However, key for us remained: focus on the 
customer and their situation. Robe, Robe AP and our 
customers were and still are in the same boat. We feel 
the COVID-10 situation, they feel it; and none of us or 
our clients wanted to be in this situation but we all had 
to endure it. If you can’t change it, you have to adapt. I 
have seen that this approach of continuous support and 
communication work very well. Nobody felt left behind,” 
clarifies Jens Poehlker of Robe Lighting, as he reveals 
that the company reached out to customers to check 
on how they were doing, and returned to the drawing 
board to devise more effective business strategies 
with learnings that most people were hesitant to spend 
money – with several professionals reallocating their 
money to other pressing issues.

On the other hand, Sennheiser shares another 
crucial perspective about the challenges faced by 
the manufacturing community globally – pointing to 
the serious impact of the global chip shortage, which 
resulted in shipment delays thereby affecting the ability 
to cope with market demand. Forecasting that these 
challenges may continue to be relevant in 2022, the 
brand has endeavoured to integrate these possible 
scenarios into their plans for the future, in an attempt to 
ensure that nothing impedes their growth opportunities in 
APAC

Despite the multitude of odds plagued against them, 
however, companies did manage to find a way to be 
resilient, as they reassessed priorities and regrouped 
strategies to overcome the rather ‘unprecedented times’ 
that took everyone by surprise. 

Evolution Inspiring Innovation
A dramatic shift in consumer patterns for adopting 
technologies – mainly driven by the transition of events 
onto the virtual ecosphere – has resulted in brands 
quickly adapting their product offerings across sound, 
light and LED technologies to better suit consumer 
demands.

“In the past year where people largely stayed home, 
there has been an increase in demand for home studio 
products as well as home-based equipment used for 
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recording, virtual meetings and streaming. 
While wireless microphones were seemingly 
less popular, we are seeing an uptick in the 
coming months as many markets begin to 
open up for live events. The future of audio 
will be immersive, experiential, and limitless. 
Therefore, it is Sennheiser’s vision to 
shape the future of audio, by continuously 
pushing boundaries to create unique sound 
experience for our customers. We have 
always believed in going beyond brand 
reliability to design sound that people can 
not only hear, but also feel and experience. 
We will continue to invest into market 

research and product development to meet the needs of 
our customers and the changing industry and landscape 
and to continue to strengthen our capabilities to meet 
future demands” informs Vince Tan of Sennheiser, 
pointing to the brand’s Evolution Wireless Digital (EWD) 
products and the Evolution Wireless Digital (EWD) App. 

With a view to meet customer demand for ‘flexible 
applications’, Harman Professional launched the BRX 
300 modular portable linear array system and the Eon 
One MKII portable PA system; while also introducing 
its new line of products under the ‘JBL Commercial’ 
brand that mainly targets ‘prosumers’ with a focus on 
microphones for content creators and ‘work-from-home’ 
consumers. This diversification has reportedly worked for 
the brand, as it managed to tap into the trend early and 
reap decent rewards.

Shure, on the other hand, opted to further strengthen its 
established product lines by adding technologies that 
enhance and further leverage existing capabilities – a 
move that prompted the introduction of the Axient Digital 
AD5XD portable dual-channel wireless slot receiver that 
integrates seamlessly with the existing Axient Digital 
ecosystem; with the recent firmware update allowing 
third party integration and control via select portable 
mixers and recorders from Sound Devices and Aaton 
Digital. The brand also expanded its Microflex line with 
the introduction of the MX415 dual cartridge gooseneck 
microphone; in addition to announcing that the Wireless 
Workbench 6 and ShurePlus Channels iOS app will 
be compatible with the brand’s iconic SLX-D Digital 
Wireless System. Shure also solidified its AONIC series 
of listening devices, with the release of the AONIC 215 
Gen 2 True Wireless Sound Isolating Earphones and 
AONIC FREE True Wireless Sound Isolating Earphones.

L’Acoustics L-ISA Studio

Noting a ‘clear industry trend’ towards more immersive 
experiences, and software-driven services and 
solutions, L’ACOUSTICS promptly launched the L-ISA 
Studio, L-ISA Processor II and K3 line array during the 
pandemic, which reportedly gave the brand a solid 
future-forward position. The L-ISA Studio makes it easy 
for audio creators to mix spatial audio from a laptop, 
wherever they are; whereas the L-ISA Processor II 
with four different input levels at a tiered license fee, 
makes spatial audio more affordable for production 
of any size. The compact and powerful K3 line array, 
on the other hand, is positioned for regional tours and 
medium-capacity performing arts venues. The brand 
also emphasizes a growing importance of premium 
fixed performance venues, which has resulted in the 
introduction of the compact full bandwidth K3i modules 
and constant curvature Ai series of installation line 
source arrays, along with the SB10i ultra-compact 
subwoofer. Finally, consumer demands for “bringing the 
concert home” look to be addressed through the brand’s 
recently established division ‘L-Acoustics Creations’ 
—and also by exploring new creative partnerships like 
launching the premium in-ear monitor Contour XO with 
JH Audio.

Straying from the normal, Martin Audio offer a 
unique perspective on the topic; sharing that since 
the environmental impact of live sound is likely to 
come under more scrutiny and legislation; meaning 
loudspeaker designs shall be all about assessing nature 
of materials utilised and their impact on the environment 
+ potential to improve. This, the brand states, shall 
be in addition to existing considerations of weight 
and proportion that impact efficiency of transportation 
and logistics; longevity of products; and the use of 
software that impacts product performance over time 
– with all aspects coalescing to provide added value 
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to the customer while effectively extending the life of 
the product. Implementing these points in practice, 
the brand introduced smaller format loudspeakers like 
TORUS, which affords the capacity to provide flexible 
solutions across all size of venues and scale, and 
the ability to cope with an ever changing application 
environment.

Robe informs that technological developments in the pro 
lighting segment share in common the aforementioned 
heightened awareness for environmental issues that 
drives the need for products with longer life times and 
less waste; as they reference their newly introduced TE 
series of products, which takes the lead in recycling and 
repurposing components and ultimately providing value 
for money, thereby allowing it to gain momentum in high-
profile installations. 

INFiLED WP-COB Series LED Display

Throwing light on the trends affecting technological 
offerings within the LED space, David Wei of INFiLED 
references the brand’s newly released high-end WP-
COB series LED display of 0.9mm pixel pitch that 
offers ultra-clear pictures, as he shares, “Every year, 
INFiLED invests over 10% of its sales back to technology 
research and development to improve its product quality, 
optimize the production process, upgrade the customer 
services to lift the brand reputation, and expand its 
market share. And though the pandemic plagues the 
market, LED display enterprises such as ours, do not halt 

their investment in technology and product development 
as customers have a higher demand for the visual 
performance of LED displays. Breakthrough in chip-on-
board (COB) technology enables the manufacturing of 
Micro LED displays which gained popularity rapidly after 
its introduction; and INFiLED has focused resources on 
providing customized fine pixel pitch, high-resolution 
digital LED display, and dedicated customer services to 
ensure the customer a better experience. Improvements 
in technology will result in the expansion of the market 
and consumption capacity, and will also play a role in 
the overall reduction of prices.” 

Concurrently, AOTO indicates the trending need for 
robust higher resolution displays that are quick and 
easy to install/test on-field and offer a high level of 
dependability, thereby saving operation cost and 

maintenance cost. This propelled 
the development of its RM series that 
integrates 4 in 1 IMD led, and has 2.3mm 
and 1.5mm with 24bits processing depth 
and high-performance colour gamut; in 
addition to the development of its new 
SV3.9 product for outdoor events with 
such features. 

Leveraging the Power of Online 
With the world being confined to the virtual 
realm, brands aimed to leverage the 
untapped potential of online mediums to 
not just enhance their respective customer 
outreach programmes, but also drive their 
new range of products via online channels 
to a expanded target audience – with 
several manufacturers reportedly noting 
extremely encouraging results.

Product Launches: The trend of launching new product 
offerings via virtual platforms became more evident than 
ever, with brands across the board opting to harness the 
power of the internet with the view to effectively reach 
their target audience, while offering an unparalleled 
audience experience.

INFiLED successfully ran the official launch of their newly 
unveiled TiTan-X series LED display—a cutting edge 
outdoor led rental solution – where customers had a 
clear view of the product through the camera and could 
initiate conversations with Michael Hao, CEO of INFiLED 
if they had any question.
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Sennheiser’s Evolution Wireless Digital virtual launch

Sennheiser was noted launching their Evolution Wireless 
Digital (EWD) virtually in June this year, wherein a part of 
the launch efforts involved shipping the locked products 
to their partners, and conducting a virtual unboxing 
experience with them – with the company noting that the 
derived results was beyond their initial expectations.

Harman Professional too commissioned an extremely 
successful virtual launch of the BRX 300 modular 
portable linear array system and the Eon One MKII 
portable PA system in India, with the BRX 300 launched 
via the ‘TechKnow Chat’ session initiative, which also 
hosted reputed live sound industry stalwart Manish 
Mavani of Sound & Light Professionals.

Education: With people having more time on hand due 
to time saved in commuting, socializing etc; there was 
a significant increase in demand for education, learning 
and upskilling – a niche that several brands adeptly 
catered to. 

For example, L’Acoustics noticed a growing demand 
for education and support, which prompted them to 
establish the “Digital Learning” online platform that 
provided (and still continues to) customers and partners 
access to several webinars, educative sessions, training 
videos and product demonstrations as well. 

Regarded as one of the most active brands in the 
online education space; Shure offered real-time video 
insights into not just product based topics but crucial 
on-ground aspects such as equipment maintenance 
and care as well; with Chicco Hiranandani explaining, 
“With so many customers unable to be on site to setup 
and manage equipment at a live event, it was an 
opportunity to connect and educate our customers. We 
did numerous virtual sessions across the country and in 
so many languages. We believe this not only helped the 
market have a better understanding of our portfolio but a 
stronger grasp of the fundamentals.”

There were several packaged knowledge sharing 
sessions / interview initiatives put together by 
Harman Professional, the likes of which included 
‘TechKnow Chat’ and ‘TechKnow Heroes’; in addition 
to ‘LearnWithHarman’ - a series of posts that answer 
frequently asked questions about products / solutions. 
The company also began a series of monthly live 
chat sessions with musicians, called ‘IG live with 
HarmanProIndia’ with the view to build awareness about 
on the latest in skill, technique and technology.

Sennheiser established the Sound Academy in different 
regions and languages to cater to such demand; and 
through this the brand was able to train customers 
on new technologies such as the Evolution Wireless 
Digital (EWD) Smart Assist App which provides 

http://www.e-techasia.com


DECEMBER 2021
40

ENTERTAINMENT TECHNOLOGY ASIA  |  www.e-techasia.com ENTERTAINMENT TECHNOLOGY ASIA  |  www.e-techasia.com

FEATURE

access to remote monitoring and managing of wireless 
microphones using personal devices; among other key 
topics of interest.  

Service + Support: Several Brands resorted to 
extending high-quality service and technical support to 
their partners and clients virtually, which cumulatively 
has been recorded as a move that helped build a 
greater level of trust and communication between the 
two sides.

“We’ve continued in a vein that had already started 
prior to Covid-19. Monthly calls with distributors 
and dealers to update on developments and share 
information. Increase in online training. Improved levels 
of materials made available to support customers. Closer 
engagement and support for projects. Six monthly 
brand survey including Net Promoter Score tracker and 
effecting changes to improve customer loyalty. For Asia 
in particular, we’ve added local design support in the 
time zone of our customers and partners. Throughout 
the pandemic we have kept in close contact with rental 
partners offering advice and support as well supporting 
partners to ensure their product is in good working 
order, provided training for staff, and ensuring supply of 
product is on hand in a reasonably timely fashion. We 
have also recently kicked off a campaign highlighting 
the work of our rental partners and provided them with 
increased visibility to help with their return,” shares Dom 
Harter of Martin Audio Ltd.

Sennheiser affirms that the brand connected with 
partners regularly via video calls, listen to the challenges 
they have and overcome it by working closely together 
to achieve common goals. Technical Application 
Engineering (TAE) Team offered customized training for 
our partners based on their customers’ requirements 
and provided materials and resources that enabled them 
to provide additional customer support based on their 
customers’ needs. The brand also offered customers 
equipment checks and maintenance, which allowed 
them stay connected and close to their customers 
especially during this difficult period.

Similarly, jumpstarting an outreach program for 
rental companies in India & SAARC, allowed Harman 
Professional to understand their issues and address 
points of concern. This, of course, was in addition 
to the brand releasing a ready reckoner document 
that contained tips and tricks for rental companies to 
maintain their unused inventory and keep them in mint 

condition. Harman’s service team also reached out to 
industry partners in an effort to help tackle tech and 
product related issues.

Customer Engagement: “As a customer-oriented 
brand, we develop products, processes and a culture 
that is designed to support customers with great 
experience from initial discovery to point of purchase 
and beyond. We have developed our online showroom 
and online production inspection in factory which is 
accepted by many clients. The effective interaction with 
clients brings more trust during remote communication 
and order process. This enhances our ability to provide 
clients with a virtual demo before the order is placed, 
and realize the order via fast delivery through our local 
market presence” notes Kalin Lee of AOTO, while 
informing that the company has expanded their local 
sales & service team including establishing new offices 
and warehouses in Barcelona and Dubai to provide 
clients with professional service in response to an ever-
evolving customer need within the respective regions.

 Above The Call Of Mere Business
“Beyond our digital outreach through webinars and 
education, L-Acoustics worked closely with our long-
term partners, who we consider as part of our global 
L-Acoustics family, to stay flexible in the face of difficult 
times. We implemented several measures to support 
our network, extending warranty for our products by 
an additional 12 months to 6 years, and preserving 
commercial discounts earned in 2019 into 2021, 
essentially erasing the impact of 2020 on our customers’ 
buying power this year, and absorbing a large portion 
of the exceptionally high increased cost of components. 
We also worked closely with industry initiatives like 
#wemakeevents, #saveliveeventsnow, and Crew Nation 
to help rally government aid to the live events industry” 
informs Tim Zhou of L’Acoustics – detailing the brand’s 
decision to qualitatively contribute to easing customer 
woes during times of uncertainty.

Martin Audio too did their bit to impact a positive 
difference within the industry, with the brand working 
closely with #WeMakeEvents to help raise awareness for 
the plight of the industry.

Pertinently, Sennheiser highlights the importance of 
brands giving back and contributing to the communities 
in which they operate, especially during unprecedented; 
affirming that they chose to do so by donating of a sum 
of money to different associations and charities around 
the world that have been active in supporting the live 
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music industry – specifically charities whose main focus 
is on helping those whose livelihood were affected given 
the absence of live shows; with further intentions to do 
the same this year as well. 

Promise of Brighter Times Ahead
The pandemic has acted as the great “reset”, as noted 
by Shure; and has given stakeholders the opportunity 
to take a step back and look at how each one has been 
conducting their business affairs, and subsequently 
introduce new methodologies that are either more 
effective or more efficient; with the eventual focus being 
fixated on building and maintaining the trust of the 
customer.

Pointing to how the past months 
have provided brands and 
industry professionals alike with 
the opportunity to grow wiser in 
recognizing the ever-evolving scope 
of business, Aditya Todi of Harman 
Professional affirms, “The future of this 
industry is undoubtedly a customer-
first approach, which we have always 
stood by and shall continue to do 
so. With an exciting new range of 
products & offerings getting added 
to our portfolio in the coming months, 
we feel well placed to continue to 
surpass our customer expectations.”

L’Acoustics, on the other hand, 
references how Asia Pacific has 
been a beacon of resilience and 
creativity for the world – with the region hosting events 
like Australia’s Summer Sounds festival early on in 2021, 
which was supported by L’Acoustics’s partner Novatech, 
who adapted by creating audience pods with seat-side 
beverage service to facilitate social distancing while still 
creating a fun and festive live experience. The brand has 
high expectations from the live sector to make a return 
to its pre-pandemic levels citing a perceived increase in 
venues like performing arts centres, live music venues, 
etc, that are looking to attract artists and diversify their 
revenue streams. With a view to better serve the APAC 
region, the brand intends to build a full hub in Singapore, 
offering local support and customer service and 
ultimately more efficient and shorter delivery times.

INFiLED too have expanded their production capacity 
by acquiring one more large building, recruiting 
more skilled workers and upgrading the production 

equipment; in anticipation of a boom demand for new 
gear, thereby setting themselves up to efficiently meet an 
increase in order volumes.

Proclaiming that the region has proved to be a 
particularly strong market for the brand, Martin Audio 
reveal that the company’s revenue has been significantly 
up on 2020 and indeed up on pre-covid levels. Their 
reports hold China to being the largest exponent of 
this growth, while many other countries in the region 
also showing strong signs of rebound growth; with 
sales of smaller format point source loudspeakers and 
subwoofers being the choice for many clients.

AOTO too notes a potential upswing in the region’s 
market consumption across verticals such at XR & 
virtual production, TV studios, advertising, corporates 
and more, with the need for enhanced responsive 
technologies; with the brand’s timely adjustments to 
prevailing marketing strategies and product offerings 
resulting allowing them to stay ahead and offer better 
customer experiences in the region.

And finally, Sennheiser shares similar optimism about the 
Asian market, citing a report published by Grand View 
Research which states that Asia Pacific is projected to 
be the fastest growing region with a CAGR of over 26%; 
with China and Japan expected to capture huge revenue 
shares owing to the advanced landscape for interactive 
technologies. 

AOTO’s LED solution for XR and Virtual Production
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Christie RGB Pure Laser Projectors Deliver Captivating Visuals for Expo 
2020 Dubai in Landmark Opening Month

Expo 2020 Dubai, the first World Expo to be held in the 
Middle East, Africa and South Asia (MEASA) region, is 
off to a great start. The event has registered more than 
three million visits with attendees from 185 nationalities 
– a figure that almost equals the 192 countries with a 
dedicated pavilion at the event. As official projection 
and display partner for the Expo 2020 Dubai, Christie 
technology is used to display content and provide 
experiences across the whole event site. Creative 
Technology Middle East was the AV integrator.

A worldwide audience of millions tuned into the 
opening ceremony to be thrilled by some extraordinary 
and technologically advanced performances from a 
1,000-strong cast and crew. The 90-minute immersive 
spectacular showcased Al Wasl Plaza’s incredible 
dome – the world’s largest 360-degree projection 
surface, and an unprecedented feat of engineering – 
which features 252 Christie D4K40-RGB RGB pure laser 
projectors. Working in close collaboration throughout 
the entire design, supply and installation process with 
its local integrator Creative Technology Middle East, 
the projectors are located in pods around the inside 

LIVE

Event notches up more than 3 million visits, with D4K40-RGB pure laser projectors illuminating centerpiece amongst array of visual experiences

perimeter of the dome, the projectors displayed scenes 
on the 130-meter-wide projection surface, which could 
be seen from both inside and outside the dome. The 
projectors use a reduced power output for energy-
efficient operation and deliver rich and crisp visuals that 
raise the bar in terms of image quality. The installation 
and solution mix was carried out by Creative Technology 
Middle East as the AV integrator selected in the bidding 
process.

Joe Graziano, director of sales, EMEA Entertainment, 
Christie, said: “We are extremely proud to be involved 
in such an important global event as Expo 2020 Dubai. 
As the official projection and display partner, we are 
delighted with the early success of the event and look 
forward to our projectors helping to create memories for 
visitors to Expo from across the globe.” 

Andy Reardon, Creative Technology’s Middle East 
Managing Director, comments, “It is an honor to have 
been selected by Expo 2020 as the AV integrator for this 
one-of-a-kind installation. It has been a pleasure working 
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alongside the team at Christie over the past few years 
and using their technology to bring the world’s largest 
360-degree projection mapping project to life. I look 
forward to working with them again in the future.”

Expo 2020 Dubai runs until March 31, 2022, with more 
than 200 pavilions for visitors to explore. As well as 

the attractions at each location, there are multiple 
daily events, with panel discussions and cultural 
performances. 

Christie Professional Services is on hand to provide 
technical support and service response through 
Christie’s own Network Operations Center, ensuring 

Expo’s display 
solutions, 
including the Expo 
Operations Centre 
continue to work 
flawlessly through 
the duration of 
mega-event and 
beyond.

Photo(s) courtesy of 
©Expo 2020 Dubai LLC.

Christie
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TAIWAN

L-Acoustics K Series Wins the Crown on Jolin Tsai’s Ugly Beauty Tour
Winly Sound powers the Taiwanese pop singer’s mega-concert series in the Taipei and Kaohsiung Arena with L-Acoustics K1 and K2 line 
arrays

Singer, songwriter, actress: Jolin Tsai reigns as the 
Queen of C-Pop, exploring diverse musical and visual 
styles while always leading the charts and the hearts of 
her fans since winning the 1998 MTV singing contest, 
which launched her career. Tsai has since won seven 
Golden Melody Awards and released 14 best-selling 
albums, the latest, Ugly Beauty, released in 2018. The 
album’s sustained popularity led to the fifth concert tour 
of the artiste’s career, staged over 16 months and two 
arenas in the Taiwanese cities of Kaohsiung and Taipei. 
The singer treated her fans to the album’s magical 
world aesthetic with a mega-concert production that 
included creative collaborations between set designers, 
dance choreographers, costume designers, and visual 
animators, with Tsai herself leading the production as art 
director.

Knowing that clear and powerful sound was needed 
to live up to the tour’s demanding standards, the tour 
production turned to Taiwan-based Winly Sound. With 
over 15 years of delivering L-Acoustics systems for 
the region’s most adulated pop stars on the biggest 
live concert stages, Winly Sound was swiftly involved 
in planning a sound system powerful enough to fill the 
11,000-capacity Taipei Arena and flexible enough to 
match the breadth of Tsai’s diverse range of music.

Mike Li, Systems Engineer at Winly Sound, was 
supported by L-Acoustics Director of Application Alvin 
Koh and Application Engineer Chung Wah Khiew in 
mapping coverage for the two arenas using Soundvision 
system design software. “Soundvision helped us greatly. 
It is an indispensable tool for this concert, or any event 
for that matter, as we could design the most accurate 
angle for every speaker according to the venue,” 

LA_Ugly_Beauty_1.jpg – The Ugly Beauty Tour took place over six nights in the 11,000-capacity Taipei Arena and Kaohsiung Arena.

LA_Ugly_Beauty_2.jpg – The mega-concert production included 
creative collaborations between set designers, dance choreographers
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explains Li. “This improves our efficiency, and the 
coverage analysis reassures me, even before setting 
foot inside the venue, that we’ll get optimised sound 
distribution throughout the arena.”

The robust rig that Winly designed for the arena 
consisted of a primary line array system featuring 12 
K1 with four K2 per side, accompanied by eight K1-
SB subs flown behind each array. Floor stacks of 16 
KS28 subwoofers delivered more low-end rumble for 
the arena audience. Front-fill consisted of eight Kara 
enclosures spread across the stage, while side-fill was 
accomplished with 10 K2 per side. A further eight K2 per 
side were flown as delays. 

“My team and I know and trust the long throw capabilities 
of K1,” Li continues. “It is clear and powerful, making it 
an ideal choice for outdoor festivals or an arena concert 
like this.”

A catwalk runway extended far into the audience, 
allowing Jolin Tsai to create a more intimate atmosphere 
for fans while creating a challenge for front-of-house 
sound engineer Tai Shan Chen, increasing the potential 
for feedback. “We overcame this by using K2 and its 
Panflex horizontal directivity to narrow coverage and 
avoid any interference,” he explains. 

Chen appreciated the L-Acoustics K series, which 
allowed him to deliver the full range of Tsai’s diverse 
music styles to fans. “I’m satisfied with the complete 
L-Acoustics system design for this tour,” he says. “Our 
performance was a dynamic mixture of pre-programmed 
electronic dance music and live instrumentation, and the 
L-Acoustics system handled the dynamic content very 
well.”

LA_Ugly_Beauty_3.jpg –  The primary line array system featured 12 L-Acoustics K1 and four K2 per side, with eight K1-SB subs flown behind 
each array.

L-Acoustics

 LA_Ugly_Beauty_5.jpg – Eight K2 per side were flown as delays
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FOR ENQUIRIES OR TO LIST 
YOUR USED EQUIPMENT 
CONTACT 10K USED GEAR ASIA 
CONTACT
BASED IN SINGAPORE: 
MANOJ CHAMANLAL  
manoj.chamanlal@10kused.com

Martin RUSH PAR 4 UV
€285.00
For sale brand new Martin RUSH 
PAR 4 UV High Output Static UV 
Wash Luminare Lighting Fixtures. 
Price is per piece. Comes with 1 
year warranty.

Enquire

Enquire

L-Acoustics SB18m
€2,375.00
For sale used L-Acoustics SB18m 
Subwoofers in good condition. Price 
shown is per piece and comes with 
cover and dolly. 6 in stock.

Enquire

Barco Folsom ImagePRO-II
€2,000.00
For sale a used Barco Folsom ImagePRO-
II all-in-one video scaler, scan converter, 
switcher, and transcoder. Good condition 
and price is for 1 x Piece.

Enquire

MARKET PLACE

Enquire

MDG ATMOSPHERE APS
€3,090.00
For sale used MDG ATMOSPHERE APS 
Haze Generators in good condition. 
Price is per piece and comes with 
Flightcase, C0² Regulator and 2 channel 
DMX controller. 2 in stock.

PRICE MIGHT DIFFER 
AT WEBSITE DUE TO 
DYNAMIC PRICING 

MECHANISM

10K fEEbEE LED RGBACL Engine
€ 830.00
10K fEEbEE LED RGBACL Engine: 
Retrofit into original ETC Source 
4 luminaire. Protocols: DMX/RDM 
. 5-pin XLR  in/out. PowerCon 
connection. Coloured RGBACL. 
Min CRI 98 3200K S4 19˚6m 2822 
Lux 1.8m dia; Min CRI 98 5200K S4 
19˚6m 2822 Lux 1.8m dia.

Ayrton Magic Blade-R
€1,105.00
For sale used Ayrton Magic Blade-R 
Lighting Fixtures in excellent 
condition, purchased in 2015. Price 
shown is per piece. 98 in stock.

Allen & Heath iLive-T112
€3,300.00 
For sale a used Allen & Heath 
iLive-T112 Digital Controller in good 
condition. Price is for 1 x Piece. 
Comes with iDR-48 Stagebox, 
flightcase & 2 x desklight.

Enquire

Vari-Lite VL3000Q Spot Package 
(19) €11,765.00
For sale a package of 19 x Used Vari-
Lite VL3000Q Spot Lighting Fixtures 
in good condition. Price shown 
is for the package and includes 
flightcases.

Enquire

Robe Robin 100 LEDBeam
€675.00
For sale used Robe Robin 100 
LEDBeam Lighting Fixtures in 
good condition. Price is per piece. 
Includes single or dual flightcase. 16 
in stock.

Enquire

Avid-Digidesign SC48 Remote 
System
€8,015.00
For sale a used Avid-Digidesign 
SC48 Remote System. Includes 1 x 
SC48 Surface in flightcase, 1 x Stage 
48 Rack and Ilok with SC48 plug ins.

Enquire

Enquire
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